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Duration : 3 Hrs. Marks :100

Note: 1. All Questions are Compulsory
2. Figures to the right state the marks allotted to the questions.

Q1 (a) Select the most appropriate answer from the options given below- (Any Ten) (10)

1. The slogan ‘Export or Perish’ was given by for promoting exports from India.
e AP J. Kalam
e Pandit Jawaharlal Nehru
e P.V. Narashimha Rao
e Mahatma Gandhi

2. Buyers failure to accept goods is a risk faced by the exporter.
o Legal
e Political
e Commercial
e Intellectual property
3. is one of India’s largest trading partner.
e USA
e Zambia
e Uganda
e Laos
4. In 1995 WTO was replaced by
e EU
e WHO
e GATT
e IMF
5. is a duty levied on import of luxury goods into India.

e Specific duty

e Ad valorem duty

e Revenue tariff

e Protective tariff

6. Malaysia , Indonesia, Thailand are member countries of

e NAFTA
e EU
e ASEAN
e OPEC

7. Three star export house must have a minimum export performance of million
US dollars.
e 30
e 100
o 75
e 40
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8. DGFT issues the number to exporters.
e PAN
e AADHAR
e BIN
e IEC

9. AEZs promotes export of
e Software and electronic components
e Engineering goods
e Agricultural goods
e Gems and jewellery

10.  provides imported raw materials assistance to small units in India.
e ASIDE
e [IRMAC
e MAI
e MDA

11. Export of traditional commodities from India are promoted by
e Export Promotion Council

Indian Institute of Packaging
Commodity Boards
Indian Institute of foreign trade

12. Under EPCG, second hand capital goods having a minimum residual life of years
can be imported at a concessional duty.
o 2
e 5
o 7
e 10

Export marketing does not help in spreading risks of business.
. Indian exporters face the challenge of high product standards insisted by developed
countries.
India is one of the largest exporters of sports commodities. (changed)
Trading blocs gives preferential treatment to all countries..

Q 1 (b) State whether the following statements are True or False (Any Ten): (10)
1.
2

WTO aims at reducing only trade barriers.

SAPTA is the highest form of economic integration.

The India’s foreign trade policy aims at increasing imports.
Status holder recognition is given to exporters by FICCI.

ha el B S

Towns of excellence are dynamic industrial clusters contributing to India’s export trade.

10. State governments receive financial assistance for infrastructure development under MAI
scheme.

11. ITFT is registered under the Partnership Act.

12. IGST is charged on goods supplied within the state.
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Q.2 Answer any two of the following:
a) Distinguish between Domestic marketing and Export marketing.
b) Explain the problems faced by India’s export sector.

c¢) Discuss India’s services exports since 2015.

Q.3 Answer any two of the following:
a) Explain the tariff barriers in Export trade.
b) Explain In brief TRIPs and TRIMs Agreements of WTO.

c) Discuss the steps involved in the overseas market selection process.

Q.4 Answer any two of the following:

a) Explain the measures taken under FTP 2015-20 for ease of doing business.

b) Write a note on: Negative list of exports.

c¢) Discuss the benefits available to Electronic Hardware Technology Park (EHTPs)

Q.5 Answer any two of the following:
a) Explain Market Development Assistance given to Indian exporters
b) Discuss the role of ITPO in promotion of exports.

c) Explain the export advance authorisation scheme offered to exporters.

Q.6 Write short notes on the following (Any Four)

a) Importance of Export Marketing to a Firm

b) Factors influencing Export marketing

c¢) Negative impact of regional economic groupings
d) Special Economic Zones

e) ASIDE

f) FIEO
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